Why Time Sharing Should Be a Mandatory Part of the Hospitality Curriculum in Colleges and Universities
By Keith Trowbridge, Ph.D

As a 30-year veteran in the timeshare industry, I’ve seen this industry start off on its first tentative baby steps and over the years gradually grow into the robust, dynamic business it is today. 
Now as an adjunct professor at Florida Gulf Coast University (FGCU), I see all colleges and universities offering hospitality as a major seem to have one very critical element missing: Timeshare courses.

As a published author (Resort Timesharing: How you can invest in inflation-proof vacations, published by Simon and Schuster) and leader in the timeshare industry (I developed the first successful purpose-built interval ownership resort on Sanibel Island, Florida in 1974) I know the critical need for supplying the growing timeshare industry with savvy, educated leaders. 
As part of the final exam for my class at FGCU entitled “Resort Timesharing,” I first asked students if timeshare should be a part of the curriculum for hospitality majors. The reaction from students was overwhelmingly positive. After being exposed to professional guest lecturers currently working in timeshare, the FGCU students were hungry for more. 
“Almost every graduate [of a hospitality degree program] will be getting a job at a property that includes [a timeshare component] or has to compete with resorts that do,” wrote student Emrah Sevinch. “It would be negligent of a university to send its graduates into the world of resort management without preparing them to deal with timeshare.”

Timeshare has a 20 percent growth rate and is the fastest-growing segment of the hospitality industry according to the American Resort Development Association International Foundation (ARDA).
In light of this growth, students graduating from today’s Hospitality degree programs – both graduate and undergraduate – would do well to choose institutions that include timeshare courses in their degree programs.

“To give guests the endless opportunities of a vacation experience, the knowledge of how a timeshare works is essential to understanding the hospitality industry,” said Christina Walterson, another student in my class.
This means graduates of hospitality programs the world over will have to re-think the usual stereotypes of timesharing. 
Brad Weiss is a recent graduate of Cornell University, the perceived number one school for hospitality studies in the nation. He had this to say about timeshare and education.  “There are some people doing timeshare poorly,” he said.  “People realize there’s money to be made and more education will streamline and legitimize the industry even more.  Eventually the reputable will drive out the disreputable – with the help of knowledgeable graduates.”

With the advent of multi-million-dollar hospitality titans in the business such as Marriott, Hyatt, Hilton, Four Seasons, etc., timeshare is finally enjoying the credibility and positive exposure it deserves. Bottom line: Timeshare should no longer be considered a haven for people looking for a quick dollar.
Benefits of Including Timeshare

I also turned to my colleagues to get more insight into the need for timeshare courses within the hospitality curriculum. We’re found giving students a comprehensive view of the timeshare industry provides the following benefits:

· Gives a better understanding of resort and hospitality management

· Creates credibility and best-practices

· Focuses students on innovations and emerging trends

· Prepares graduates for a long, prosperous career in the industry.

My colleague, John F. Sweeney, Chairman and CEO of Global Resorts, Inc. and Fellow of the International Foundation for Timesharing, recently revealed that the recent trend of segmentation within the hospitality industry is a major reason to offer timeshare courses.  “Now graduates need to have an understanding of full-service hotels, extended stay hotels and casinos just to name a few,” Sweeney said. “Someone coming into the industry as a career person needs to know about these other things so timeshare falls into these categories.”

Sweeney, who’s also an adjunct professor at the University of Nevada at Las Vegas (UNLV) continued, “At UNLV there are now three timeshare courses being taught where four years ago there were none. Now they’re talking about adding an additional course.”

John’s so passionate about this issue he’s even proposed adding a timeshare course in the law school of UNLV. Not for litigation purposes, but for proper contracts, documentation and registration.
This passion isn’t without merit. During our conversation, John went on to say that the leader who will have the greatest impact on hospitality as a whole will have a comprehensive background that includes studies in timeshare.

Dr. Sherie Brezina offers a hospitality program director’s view of the timeshare course issue. “I feel very strongly that it’s critical that students have a foundation in the resort timeshare education,” said Dr. Brezina, Division Director for the Resort and Hospitality Management Program at Florida Gulf Coast University.  “Understanding the complexity of time share is critical if someone wants to excel on either side - whether you’re on the resort side or you’re interested in the timeshare industry.  That is why FGCU’s Resort & Hospitality Management program is working with Dr. Trowbridge to develop a four course Resort Timeshare Concentration for FGCU students who want to further education specialization in the growing Timeshare Industry”.
Mutually Beneficial for Students and Industry
Students who aren’t considering work specifically in timeshare have good reason to learn more about the industry. After all, large companies better known for their focus on traditional hotels or real estate development are entering the timeshare industry at a rapid rate. 

“The timeshare industry has become a larger part of the hospitality segment since companies such as Marriott, Disney, Hyatt, Starwood, the Four Seasons, the Ritz-Carlton and Hilton have become involved,” wrote student Chris Weller.

For these large companies it’s more about giving their customers options than about offering only one way to vacation.
John Monaghan, President of Resorts, LLC which is a consulting firm for mixed-use developments echoes the sentiment that timeshare companies and the hospitality industry as a whole benefits from timeshare-savvy graduates.  “We need to get hospitality oriented people in our industry,” said Monaghan. “We need people who are hospitality-driven by nature in the timeshare industry. For the hotel schools, timeshare and timeshare project management from the management end is a growth field. More students will be looking for courses in this field because it’s something they need to be aware of after graduation.” 
Monaghan also brought up another critical issue in the marriage of timeshare and education: Internships. “Another way to get colleges and universities to offer timeshare courses would be for major hospitality companies to offer internships,” said Monaghan.
Melissa Murphy, a senior at Cornell University, recently completed two internships with Orlando-based Starwood Vacation Ownership and has seen first-hand the need for timeshare-educated graduates with degrees in hospitality.

“There are so many places that need students who understand what the industry is about,” she said. “It’s one of the big pushes in the industry right now. Offering students courses that give them that background will increase their chances of success in finding a job. That alone should be enough for universities to become involved.”

Growth from Central Florida to Australia
As a result of that growth many institutes of higher learning such as UNLV, the University of Central Florida (UCF), Cornell University, Florida Gulf Coast University and even Australia’s Griffith University have made timeshare a critical part of the hospitality course of study.

Since 1999 when UCF first instituted timeshare as a major part of its hospitality curriculum, colleges and universities worldwide have aggressively sought to enhance their hospitality courses of study with information on the timeshare industry.

It’s not surprising that a university in Central Florida would lead the charge for this much-needed course of study. According to ARDA, Central Florida accounted for 67 percent of the state's timeshare sales in 1996 and 25 percent of timeshare sales for the entire nation.

 “Since timeshare ownership is becoming more popular there will be growing job opportunities for those graduating [from Resort and Hospitality Management programs] in the years to come,” wrote student Lesley O’Quinn.
Despite the concentration of timeshares in Florida, the industry has spread worldwide, giving students with proficiency in timeshare global opportunities for future employment.

“Timesharing is a huge part of the resort industry so we as students need to be familiar with this subject,” said Ashlee Duell, student. “We need [classes on timeshare] to be well-rounded graduates of a resort and hospitality program.”

From my students at FGCU to those studying in Hospitality Management on the other side of the world in Australia, the message is clear: to be viable professionals in hospitality, timeshare must be a mandatory part of the curriculum.
Additional Resources

Executive Quest, Inc.

http://www.execq.com 

Florida Gulf Coast University School of Resort and Hospitality Management
http://cps.fgcu.edu/resort/
American Resort Development Association International Foundation (ARDA) 
http://www.arda.org 

UNLV 
William F. Harrah College of Hotel Administration
http://hotel.unlv.edu/ 
Cornell University School of Hotel Administration
http://www.hotelschool.cornell.edu/ 

UCF Rosen School of Hospitality Management
http://www.hospitality.ucf.edu/ 

